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welcome to
Creative and holistic solutions for your projects. We promote your ideas with a

comprehensive vision that includes the design and identity of your brand, as well as
the global communication of your entrepreneurship.



Graphic Designer

ABOUT ME
introduce

Hello! I am Pablo Borzone, UBA
graphic designer, consciousness
researcher & communication
specialist.
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P A B L O
B O R Z O N E
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SKILLS
personal

My years of research and development of
different initiation maps and mandalic
languages allowed me to merge my university
studies in graphic design and visual identity
with a deep knowledge of the complex
communication systems that inspire universal
languages, thus achieving maximum power
and coherence.

GRAPHIC DESIGNER SOCIAL MEDIA CREATIVE

PABLO BORZONE



#evolution

15 500+
Years of experience

Always evolving. Always expanding and updating

Satisfied customers

It is an honor for me to be able to make
my service available for your projects

and ideas.

PABLO BORZONE



#training
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EDUCATION BACKGROUND
2007 2016 2023

Until 2007 I took courses and
training that allowed me to

master different creative tools
such as Photoshop, Illustrator

and After Effects.

I obtained the title of graphic
designer at the University of

Buenos Aires with a specialization
in institutional identity and

communication.

I updated my service to the
dizzying technological advance

of recent times and incorporated
social media communication

tools and digital marketing

ADOBE SUITE PRO UBA GRAPHIC DESIGN SOCIAL MEDIA creative

PABLO BORZONE



#projects

PORTFOLIO
project

Below I offer you a tour of some of the projects that I most enjoyed doing, and that
have obtained excellent results in terms of public reception.

P A N A S O N I C  L U M I X 2 4 7  A R G E N T I N A P A N C H I N  H O T  D O G ´ S
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BUQUEBUS
2014

® 
In this communication refinement campaign, services
offered by the company were optimized and
differentiated depending on the type of client.





















BLUE
PRODUCTIONS
During my years at Blue Productions, 
I designed hundreds of editorial design
pieces for the main media outlets in
Argentina, like Clarín and La Nación, as well
as independent and smaller media outlets.
Below I present some infographics and
editorial pieces that I made in those years.

2016

® 



Area Sports Magazine
Cover “Pura Sangre”
(2016)

“El Descamisado”
Newspaper

(2016)



Architecture supplement
Clarín
(2016)

Arq. Cordeyro 
Note in Clarín Architecture

(2016)



Covers for
Little White Lies

Magazine
(2016)

Area Sports Magazine
(2016)

Covers for Youth and Sports Supplements of
the newspaper "El Descamisado"

(2016)



Institutional graphic
Blue Productions. (2016)



Infographic Mega-Graphic
"The Engine of the Empire"
(2,00 x 1.40 mts)
Made for the main exhibition
on the Roman Empire
celebrated at the MAMBA.
(2016)



Infographic
"Power in Rome"
(2016)



Part of the graphic
campaign of the novel (for

those years) advertising
communication system

within the buses of the city
of Buenos Aires and the

metropolitan area
"InfoBus"

(2017)



#brandpositioning

KIOSCO
DEL COLE
The graphics of this newfangled business system was
a key link in its expansion within the main educational
institutions of the Buenos Aires City. A strong identity
and conceptual retention, accompanied by clear and
forceful communication, provided great success in
sales and in the positioning of the brand against the
competition, which in those years had very little
investment in marketing and brand development.

2016

® 













#responsibility

PANASONIC

In this complex piece of editorial design, we were
commissioned to design the complete user
manual with operating instructions for the new
Panasonic Lumix DMC-FZ8 camera.

2012

® 









247  ARGENTINA
This chain of maxikiosk achieved a great visual impact
that generated instant repercussions in their sales as
soon as the stores opened, the pregnancy of their
graphic identity allowed them to begin receiving offers
to buy the brand.

In this project we take care of both the exterior graphics
and the interior graphics, as well as the internal
communication of the company, generating integrity in
the complete visual system.

#effectiveness

2019

® 



2019

MDQ
This fast food chain was part of
the same business group and
its graphics were annexed to
that of 247 Argentina where in
some stores they shared space,
the idea was that both brands
had defined identities but were
associated within the same
graphic system.

#customization

® 



Combined location of 247 & MDQ
in Buenos Aires City.

Graphic pregnancy and
communicative forcefulness
were prioritized with brilliant

results in sales.







#functionality

PANCHIN HOT DOG´

This fast food chain was sold to an investment
group for 30,000 USD a few months after opening.
The company had not yet established itself in the
market, so the graphic campaign played a
fundamental role in the success of the operation.
The graphic with the incorporation of the main
character represented a total novelty for the
space-time context where it was developed.

2009

® S







S O M M E L I E R  D E  Y E R B A

and to finish, stew of random projects...

SOME       NOTABLE PROJECTS

A I K E N  N A T U R A L Z E U S  E L E C T R I C I D A D

#potpourri

















and continues to expand...



+54 9 11 5838-1925linktr.ee/pabloborzone pabloborzone@gmail.com

together
let's work

creative portfolio


